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Questions 

 

1) Using examples, explain the difference between consumer needs and 
wants and how these may vary dependent upon the individual 
consumer. (50 marks) 
 

2) Providing examples, describe why a marketer should use consumer 
behaviour theory to develop their strategies. (50 marks) 
 
 

3) Explain how buying decisions made by families may differ from those 
made by business buyers. Use theory and real world examples to 
illustrate your answer. (50 marks) 
 

4) Explain why the ‘grey market’ (i.e. consumers over 50 years of age) is 
important. Relate your answer to theory and provide examples. (50 
marks) 

 

 
 

 
END OF QUESTIONS 


